
Q4 FY 24/25 QUARTERLY REPORT 

During Q4 of FY 24/25 due to a drop in lodging demand, county-wide TRT collections saw primarily negative year-
over-year comparisons. The I-205 region was the only one to post YOY TRT losses every month of Q4. Both the 
Online Travel Sales (OTS) and Mt. Hood region displayed YOY growth in all three months, though county-wide 
figures were driven down by the underperformance in the I-5 and rural regions. Despite YOY declines two out of 
the three months in Q4 FY 24/25, TRT collections finish the fiscal year up 1.8% YTD when compared to FY 23/24. 

The STR report shows that hotel performance in Q4 FY 24/25 was underwhelming compared to the previous year. 
All KPIs displayed YOY declines except for Average Daily Rate (ADR) which grew 1.4% YOY. Revenues in the quarter 
were down 4.4% YOY, primarily driven by a 5.9% demand loss over the same period. This was slightly offset by a 
supply decline of 4.1% YOY, which saw occupancy only dip 1.8% YOY. Supply declines helped offset demand loss, 
enabling RevPAR to remain flat, declining only 0.4% YOY. 

Statewide, the Mt. Hood/Gorge Region took over as region leader in occupancy and ADR from the Portland Region 
in Q4, surpassing Clackamas County occupancy and ADR rates as the market entered the summer travel season. 
The Mt. Hood/Gorge Region was the only statewide region to experience revenue, demand, occupancy or RevPAR 
growth in Q4. The Portland Region saw Key Performance Indicators (KPI) declines across the board, as Clackamas 
County saw YOY declines in everything but growth rate. 

U.S. hotel performance softened in July, with occupancy down 1.0% and RevPAR off 1.1% YOY, while ADR was flat. 
Year-to-date, ADR is up 1.1% and RevPAR 0.4%. Luxury outperformed with rate and demand gains, while Economy 
and Independents posted the steepest declines. 

The Bureau of Labor Statistics (BLS) revised their May and June job reports down by a combined 258K jobs, slightly 
raising the unemployment rate to 4.2% after gaining only 73K jobs in July. U.S. 12-month inflation was 2.7%. 
Consumer prices were up 1% from the start of the year, but 24.7% more than five years ago. 



Q4 FY 24/25– RESEARCH & DATA: TRT Collections



Q4 FY 24/25– RESEARCH & DATA: Trips and Occupancy
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Q4 FY 24/25– RESEARCH & DATA: Hotel Review



Q4 FY 24/25– RESEARCH & DATA: Hotel Competitive Perf.



Q4 FY 24/25– RESEARCH & DATA: Visitor Trends



Q4 FY 24/25– RESEARCH & DATA: Visitor Spending



Q4 FY 24/25– PROJECT HIGHLIGHTS

A LODGING-FIRST APPROACH
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Q4 FY 24/25– PROJECT HIGHLIGHTS

NEW ACCESSIBLE TRAVEL SECTION ON WEBSITE

Graphical user interface, website

AI-generated content may be incorrect.

https://www.mthoodterritory.com/accessible-travel


Q4 FY 24/25– PROJECT HIGHLIGHTS

PARTNER TRAININGS

PARTICIPATING 
REGIONAL
PARTNERS:
21 (East Loop FAM)

22 (West Loop FAM)

10(Tourism 101)



Q4 FY 24/25– PROJECT HIGHLIGHTS

INTERNATIONAL TRAVEL TRADE SHOWS



Q4 FY 24/25– METRIC HIGHLIGHTS

PRIORITY MESSAGES PARTNER 
ENGAGEMENT
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140

932,584,557

4,169,722

43,324

13,365

$24,771,087

$656.33 : $1

OPTIMIZATIONS & 
LEARNINGS

DATAFY MARKETING 
ATTRIBUTION

Agritourism
Recreation
Food/Beverage
Retail Shopping
Lodging
Heritage
Art
Community/Government Organizations
County Departments
Other



TOURISM DEVELOPMENT COUNCIL
MISSION

VISION

FY 24/25 STRATEGIC OUTCOMES


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13

