FY 21/22 Tourism Impacts & FY 22/23 Strategic Outcomes

experiences and communities throughout the destination.

Clackamas County Tourism’s mission is to improve the quality of life for residents by optimizing the economic impacts of the tourism
industry. The statistics shared here are indicators of the industry’s benefits as an economic driver. 2021 data supports what tourism
stakeholders shared over the last year. Spending, wages and employment improved from record lows in 2020 but the industry has not
recovered to 2019’s pre-pandemic levels. Transient Room Tax collections, which fund all of Tourism’s work, recovered and exceeded
2019 collections providing stable program funding. To support recovery, FY22/23 efforts will focus on four strategic outcomes. These
outcomes will be achieved through collaboration, creativity, and engagement with existing businesses and operators to strengthen
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STRATEGIC OUTCOMES FY 22/23

1. Support tourism
industry and asset
recovery while
responding to
evolving conditions

3. Drive visitors to
identified areas as 4. Continue to develop
informed by the unique organizational
needs of individual resiliency for effective
tourism assets to  tourism leadership
optimize positive
impacts and mitigate
negative impacts
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Economic Impact Measurements

Visitor Spending ($millions)
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Earnings and Employment include CARES Act support for 2020

VISITOR SPENDING BY SECTOR

Overall, 2021 visitor spending in Clackamas County has reached 82% of 2019 (prepandemic)
levels. Below is a breakdown of total visitor spend by commodity purchased in ($millions).
Details may not add to totals due to rounding. - Dean Runyan & Associates
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LOCAL IMPACT

In 2021 the average visitor...

atmin
spent $65 daily @ stayed for 3.3 days

Tourism generated

local taxes of $4.3M

@ 28% from 2019
(vs. $6.0M)

14% from 2019

ﬁ o/ from 2019
12% (vs. 2.9 days)

(vs. $58/day)

Dean Runyan & Associates
industry.traveloregon.com/resources/research



