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Google
Analytics

< pingdom

https://analytics.google.com https://tools.pingdom.com/

A

Google Page Speed Insights
https://developers.google.com/speed/pagespeed/insights/



Facebook Audience Insights

Accounl:  Luchen Fosler [58.. Croato Now Opan Sava Maong = Give Fesdback m
CREATE AUDMENCE
B (New Audience) People on Facebook
Cuigborm Audieros » 1 S = 2000 Ry BCTRAD e Country: United Sistes of America §
o i Demagraphics Page Likes Location Activity Household Purchase
UNHITED STATES
AR U] S Age and Gender
Self-roporied informaton from peopis in thelr Facebook profiles. Informaton only avalabla lor people: aged 18 and clder.
Age and Dender “w B 54% Women .
Sk AR Facnpbonk a4 -
10%
Age 18%
12%
1M = My - T4
— - .
Al Mer Women 18 - 34 253 1% - 44 A - 54 5 - 84
B 46% Man - _
[IETT2Y W it Al Facnbonk ==
e &
14%
14
8% 2%
Cannections W

Poople Connecied
2 Lifestyle

US demographic and interes! data based on punchase beharvior, Brand affinity and other activites. Sounce: Pemsonics

Poopie Not Coannecied fo "
Lidestyle Selected Audsence ! = Comgeare

Advanced >

Questions about social media tracking contact: jarrod@mthoodterritory.com



SRR

¢ w N 7,A.4ﬁm..







Google
Analytics



Advantages

* FREE!

*Fairly easy to install

*Has been perfecting itself for many years
*|Industry standard

*YouTube tutorials

*MOST OF ALL—IT HAS A DEEP INSIGHT INTO USER
BEHAVIOR



Disadvantages

*Growing privacy concerns
*Sucks time

*Super complex

*Sucks time
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1. Allow for a baseline

2. Don’t be disappointed at first
3. Define your goals

4. Start to understand your user



Visitors (aka Users)
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Visitors (aka Users

Users Sessions Bounce Rate Session Duration
18K 20K 65.46% TmOTs
141.5% 140.1% $5.7% 153.8%

vs last 7 days

6K

4K

2K

=

22 23 24 25 26 27 28

Feb

Last 7 days = AUDIENCE OVERVIEW >




Where do they come from?

Trysmarching for “mudience overvies”
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Where do they come from?

Where are your users?

Sessions by country

”
L4

united States || GGG
Canada |
India
United Kingdom

Mexico
0% 20% 40% 60% 80% 100%

Last 7days = LOCATION OVERVIEW >




When do they visit the most?

Trysmarching for “mudience overvies”
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When do they visit the most?

When do your users visit?

Users by time of day

[ ] 1 2am
I
2am
dam
I
I Bam
I [ 1 1 1 |
1 1 1 1 1 1 Wiy
I N N N N N e
1 1 1 1 1 mheh
I N D D N N e
I D D D D N R 12pm
71 1 1 1 1 1 |
1 1 1 1 1 1 ey
I N N N N N e
1 1 1 1 1 Wiy
71 1 1 1 1 1 |
1 1 1 1 1 1 Wiy
7 1 r 1 1 1 |
1 1 1 1 1 §mhiy
I D D D N N e
I D D D D N R 10pm
1 ¥ 1 I |
Sun Mon Tus Wed Thu Fri Sat
I D
a0 300 330 200 11K

Last 30 days =




How Important is Mobile?

Trysmarching for “mudience overvies”

R HEEHTS
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How Important is Mobile?

What are your top devices?

Sessions by device

O - O

Mobile Desktop Tablet
85.5% 10% 4.5%
10.1% 10.2% $0.3%

Last 7 days = MOEBILE OVERVIEW >




Audience a little clearer?




Where did they visit?




Where did they visit?

What pages do your users visit?

Page Pageviews Page Value
Jarticles/10-family-act...y-in-mt-hood-territory 10,707 $0.00
[articles/mid-wesk-travel-deals-on-lodging 3480 £0.00
Jarticles/the-story-beh.. berline-lodge-ski-area 1,833 $0.00
/ 627 50.00
/farms-wineries 5432 $0.00
/vacation-rentals 501 $0.00
frecreation 389 $0.00
/heritage 316 $0.00
/articles/ski-snowbeoard-on-mi-hood 276 50.00
/animals 264 $0.00

Last 7 days = PAGES REPORT 2




Why did they visit?




Now We Start to Understand
Who Is Our Visitor




How do you acquire users?

Traffic Channel Source / Medium Referrals

+y 3] 5 4 NE i T 1)
L £ L5 £ L0 < L0

® Paid Socia ® Organic Search @ Paid Search irect Other

Last 7 days = ACQUISITION REPORT

r]



How do you acquire users?

Traffic Channel Source / Medium Referrals

:-I
R e e - -
22 23 24 25 26 27 28
e m.facebocok.com e classroom.google.com e mthoodterritory.bookdirect.net facebook.com

Other

Last 7 days ACQUISITION REFORT >
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A Home

Customization

REPORTS

Real-Time

Audience

Acquisition

Behavior

Conversions




S Audience

Overview
aww r | YV VWYV .
Active Users
Home
f Lifetime Value™™
1]

m+ Customization

Cohort Analysis
BETA

REPORTS

Real-Time Audiences

User Explorer

Acquisition Demographics

Behavior Interests

Geo

Conversions

Behavior

Technology

Mobile

® BETA
Cross Device



Demographics Overview

Demographics: Overview B save L, EXPORT «° SHARE %msmms

Feb 22, 2019 - Feb 28, 2019

O All Users + Add Segment
100.00% Users

Key Metric: | Users -

hge 56.18% of total users Gender 56.59% of total users

40% M female M male

30%

10%

18-24 25-34 35-44 45-54 55-64

o
wh
1

This report was generated on 3/1/19 at 11:37.47 AM - Refresh Report



Demographics Overview

Users ¥ |VE. Select a metric Day Week Month

® Users @ 3544 @ 2534 @ 4554 5564 @ 65+ @ 18-24

6,000




Demographics Overview

VS. Select a metric I Day I Week Month

® Users @ female @ male

6,000

4,000




B Behavior

sww r LNV WV YL

Qverview
ﬁ Home

Y Customization Behavior Flow

REPORTS

(@ Real-Time v Site Content

S  Audience SitE SFI'EEd
22 e Site Search

B Behavior
Events

F Conversions

Publisher

Experiments



Behavior Flow

Feb 22,2019 -Feb 28,2019 ~

Automatically Grouped Pages ~  Level of Detail +  Export = @ Insights(2)
All Users + Add Segment
100.00% Sessions
-1:1- Starting pages 15t Interaction 2nd Interaction 3rd Interactic
19K sessions, 18K drop-offs 1.2K sessions, 470 drop-offs 685 sessions, 384 drop-offs 301 sessions
wp /articles1_.-temritory wmem (Articles1.. -territory mm (T2Creation — e T2CTEE]
PN = 94K Il g5 N o4 N 35 N 5
— wem /Other-outd...activities —
W 05 im ;5 .
el
mem (3rTiCEE wem [Articles/1.. -territory wem /3rticles
il oo iy im
mm /places-to-sta m ffRMMIS-WiNeries m /lOGiN
=, /articles/m.._on-lodging il 4 T il
= 3.3K
wem [Articlesst. ood-resort wm [yacation-rentals w [TAMMS-
il 57 N ;4 LR
farticles/t._e-cki-area i i m (50 mMore pages mm (33 MoOre pages) (43 MO
=, ek W T Em pages) T R T TS
- | p— |
= 434 N ;o5
=p [TArms-wineries — |
= m [TAIMS-WiNEries
416 W 450

'!p 'J;:zK wen (=100 maore pages) l



Behavior Flow

Automatically Grouped Pages ~  Level of Detail +  Export =

All Users

+ Add Segment
100.00% Sessions

Feb 22,2019 -Feb 28,2019 ~

@ Insights(2)

Starting pages
19K sessions, 18K drop-offs

aningPae |

articles/1_. -territo

mem (Articles 1. . -territol
in A

P = 04 9.5K
hd
= /articles/m...on-lodging
= 33K

=) /articlesft...e-cki-area

= 17K ﬁ#‘

X —

% if::ims-wmenes mm /fArMS-Wineries

W 420

'!., 'J;:zK men (=100 more pages) l

15t Interaction

1.2K sessions, 470 drop-offs

Irecreation
191

—

106

farticles
89

Iplaces-to-stay
7

farticlesft.. ood-resort
T

(59 more pages)
641

2nd Interaction 3rd Interactic
685 sessions, 384 drop-offs 301 sessions
= | =
ﬁ J_'rcrﬁther—nutd...amivities ﬁ fz .

ﬁ J_'ra4niclesf1_..-territnry ﬁ 1234rticles
i !::grms-wineries T {:gﬂin
i J'jv%acatiun-rentals T {Ifgfms-‘
ﬁ [3835; maore pages) | ﬁ 5:5;5% mal



Behavior Flow Feb 22,2019 -Feb 28,2019 ~

Automatically Grouped Pages ~  Level of Detail +  Export ‘;!-j Inzight=(2)

All Users + Add Segment
100.00% Sessions

Landing Page - Customize Dimension ltems 2nd Interaction 3rd Interactic
o 685 sessions, 384 drop-offs 301 sessions
wp /articles/1.. Aeritory Landing Page o — e T2CTEE]
. = 9.4K il 55 il 53
< v Enter up to 5 items
- Match type Expression Name (optional) T !Tcrﬁther—nutd...amivities i 9'2 .
_+J + Add an item |
wem (3riicles/1._ -territo wem /3rticles
LU I v im
mem (TRrME-WiNeries w00
-th /articles/m.._.on-lodging im - i q7
3K |
wem (ygcation-rentals e fTAMMIS
N 34 iN 5
fariclest. e-ski-area wem (53 more pages) | m (43 Mol
-h J'I.?I{ N ;o7 Il 53
wp !
= 434
wp  [farms-wineries S |
= w [TAMMS-WiNEries
416 430

-!h IJ;JEK ﬁ (=100 more pages) .



Behavior Flow Feb 22,2019 -Feb 28,2019 ~

Automatically Grouped Pages =  Level of Detail =  Export @lmigm{z}
( ) All Users + Add Segment
100.00% Sessions
r "
Starting pages 1st Interaction (<] 2nd Interaction [} 3rd Interaction [} 4th Interaction
9.4K sessions, 9.1K drop-offs 252 sessions, 106 drop-offs 146 sessions, 87 drop-offs 59 sessions, 26 drop-offs 33 sessions, 20
o wam Articles/ 10 -territory wem [reCrEETION wem (articles(1  -territol | wmm [T2creation | wem (Articles/1.
/ Il g4k il o5 im ;s B i 5 i
| ¢ @
m /grticles/o...-territo | mm [other-outd...activities | wen (Articles/1._-territory | e /OtNET-0ULC
m il 3 v il 53 im N ;
w= [articlesit...ood-resort | w (recreation gm farticles/m._ the-summer | = Irecreation
im [T Lt im ;
' vit ! Ibiki
) TR [ w fiNdoor-recreation mm (other-outd...activities = (DikiNG
il 5 im - m i ;
- | ———
= /Ded-breakfast [ wm fparks [ wm [Oregon-tra...ivity-book w (FRrMIS-WiIN
im TES Il il
 ___ | (9 more pz
wem (28 MOre pages, I = (15 more pages | == (16 more pages) m p2
T 325 pages) T ‘*{Iﬁ pages) T B [T I

events
2

wm Vacation-rentals
1




Vision is much clearer now?

Any Questions?




