
TRAVEL OREGON VISITOR GUIDE

OREGON’S MT. HOOD TERRITORY 
Marketing Co-op Support Program

Discounted rates for businesses, lodging or cities on 
advertising in the Travel Oregon Visitor Guide. This is Oregon’s 
key travel decision-making magazine with over 300,000 copies 
distributed annually. 

For Businesses
Purchase one of six business spaces on our full-page Mt. Hood Territory ad. You 
provide a photo, business info and your priority messaging; our team does the 
layout, copywriting and design. 
Cost to you: $400/business, $300/nonprofit (compare at $2,785)
To participate: Sign up using our online form – Coming September 2023!
Deadline: December 15, 2023. First come, first served with six (6) spaces 
available.

For Lodging Properties
Pay to upgrade your lodging listing to an Expanded Lodging Listing. Highlight 
your property with a photo and 40-word description. Mt. Hood Territory’s co-op 
program will pay 50% of the upgrade cost.
Cost to you: $420 (compare at $840)
To participate: Contact Betsy at betsyh@mediamerica.net and let her know you 
would like an Expanded Lodging Listing through Mt. Hood Territory’s co-op 
program.
Deadline: December 1, 2023

For Cities
Represent your community with a ½-page ad where you have full creative 
control. Use your own graphic design team or work with MEDIAmerica for a 
small design fee.
Cost to you: $2,500 (compare at $6,695). Additional $150 design fee if you 
choose to use MEDIAmerica’s design services.
To participate: Email Ithaca at ithaca@mthoodterritory.com and she will connect 
you with the MEDIAmerica team.
Deadline: Sign up by December 1, 2023. Ad materials due by January 20, 2023.

Questions? Contact Ithaca Janzen at 
ithaca@mthoodterritory.com or 971-235-1730 (call/text)
mthoodterritory.com/co-op-ad-program 
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